This research aims at describing the Interpersonal Meanings used in the drink labels. The objectives of this research are to investigate clauses and their constituents realized in the English sentences used and to map out the interpersonal meanings realized in the clauses on the drink labels. The writer used qualitative descriptive analysis to find out the characteristics of English sentences used in the drink labels. The object of the study is the sentences used in the drink labels. The unit analysis is a clause used in the drink labels. The data were collected by the use of document. To analyze the data and Method of data analysis, the writer took some steps; there are identification of 19 products of the drink labels, identification of the labels, identification of the sentences used in the drink labels, and identification of interpersonal meaning. The result shows that, the 19 drink labels have 79 clauses and each clause has different constituents there are two, three, four, five, six, seven, eight, nine, and ten constituents. The dominant constituent is nine constituents. The interpersonal meaning realized in the labels are; a) exchanging information which consists of giving information and demanding goods and services. b) Exchanging goods & services, which consist of demanding goods & services, and giving goods & services. The dominant interpersonal meaning on the drink labels is declaratives moodgiving information of exchanging information. It has 58 clauses. On this drink labels, there is no interrogative mood -demanding information of exchanging information. It is suggested that labels are good media for teaching English. By understanding the meaning of the labels, students and or readers will get the knowledge about the meaning of the clauses on the drink labels. They also will get the benefit of the drinks. The other researchers would be able to continue analyzing for the next steps using different points of view.
Introduction

Systemic Functional Linguistics
(SFL) is a study of language that views language as two characteristics, systemic and functional. It is systemic because SFL uses theory of meaning as a choice, by which a language or any other semiotic system is interpreted as networks of interlocking options (Halliday, 1994: 14) .
It emphasizes meaning as the fundamental element in analyzing language. Language is also functional because it is designed to account for how language is used. (Halliday, 2002) . The interpersonal metafunction comprehends a text's tenor or interactivity which is again comprised with three components: the speaker/writer persona (whether the writer or speaker has a neutral attitude, which can be seen through the use of positive or negative language) social distance (how close the speakera are) and relative social status (whether they are equal in terms of power and knowledge on a subject). The researcher is interested in revealing the interpersonal meaning using mood structure. According to Halliday (1994: 68) (Halliday, 1994:68 From the 79 clauses that can be found on the drink labels, the most dominant mood is declarative mood giving information. It has 57 clauses.
Apparently, the labels' producers want to give more information about the product to the costumers. It is important because the costumers have to be interested in the product by knowing the benefit, advantages or the good things that will we take from the product we buy. To get misunderstood, the labels' producers try to give information by designing sentences put on the drink labels about the product itself.
Declarative mood is causing giving information, the subject precedes the finite. In this exchange of information, the subject and the finite are both present or can be easily recovered from preceding text. The order of subject and finite in the mood block shows whether information is given or demanded. It's an example of declarative mood used in drink labels.
The data number (2) 
"It is rich in vitamin A, C and E".
This clause is informs that Country
Choice has/ contains Vitamin A, C and E" There are no questions / interrogatives found on the drink labels. It seems, the labels' producers do not want to give demanding information about the product to the costumers. It is less important because the costumers do not want to demand about the product so far.
As matter of fact, the costumers will not demand to the product's creator. What they need is knowing the good things if they consume the product for themselves.
That why the labels' producers do not put the demanding / interrogative words in the labels on the drinks. On the other occasion, the clause no.
44) It greatly helps your digestion and boosts your immune system. It is similarly declarative mood, but it is declarative in giving goods and services.
The words 'help your digestion and boosts your immune system is giving services in message.
Based on the result of the research the data analysis which is mentioned in the previous chapter, the researcher can 
